The answers are highly correlated with voter preferences. Around elections in which the presidency changes parties (e.g., 2000, 2008, and 2016) , the percentage of people answering "better" soars for the party coming into power and plummets for the party leaving power, with movements as great as 25 percentage points in the days before and after the election (Krupenkin, Hill & Rothschild, 2018) . and/or do they shift their economic decision making due to these beliefs?
To address this ambiguity, we launched our own pre-election polling to capture general population voter intention and expectations of election outcomes, along with both expected household and national economic impacts. We followed up with post-election polling to investigate how economic expectations shifted after election outcomes were known. In addition to using the more specific polling questions, we examined search queries from a 
I. Data and Estimation Strategy
We combine three key unique datasets: 1) survey data from Pollfish, 2) survey data from MSN, 3) Bing Search data, as well utilization of: Census data and voter file data.
Pollfish
We use Pollfish's platform to ask people about their political preferences and expectations, along with outlooks for both national and household economic growth.
Pollfish is a mobile-based polling platform that allows app developers to monetize their apps by including pop-up survey rather than an We then post-stratify our modeled responses onto our modeled post-stratification space. 
Bing Search
To examine survey respondents' search behaviors, we created a novel dataset of 150,000 Bing searchers who responded to the MSN polls: this data is for the US presidential election only. To determine whether respondents searched for houses and cars, we generated a list of searches using a 'seed term' (e.g., houses or cars) and the ``related searches'' function on Google Trends. All searches that subsumed these terms were also counted (e.g.,
for "house" we also include ``buy house 
II. Results
Prediction markets were relatively confident they knew the outcomes of these elections: it cost $0.75 for a contract that paid $1.00 if and their family's wellbeing over the next 12 months (Do you think that 12 months from today your immediate family will be ...). Table   1 shows the key results. 
